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AUTOMATICALLY GOOD: 

PRODUCTS AND SOLUTIONS FROM WINCOR NIXDORF.

Wincor Nixdorf is visible to the public in many places. Our 

logo is seen on cash machines in banks, on customer dis-

plays in supermarkets and service stations, and on printers 

in lottery sales outlets. All these examples underscore the 

huge diversity of products and yet they are only the visible 

part of a much larger portfolio of customer offerings. Sub-

stantial effort is required to implement the systems and 

integrate them into the processes within banking and retail 

organizations.

 Wincor Nixdorf’s capability lies not just in producing 

and supplying advanced equipment but also in delivering 

complete solutions that optimally combine hardware, soft-

ware and associated services for businesses in the banking 

and retail sectors with their branches and outlets. As one 

of the world’s leading providers of complete solutions, we 

help customers reduce their process costs and improve their 

offerings to consumers. 

Our solutions comprise a broad range of automation and 

self-service products, and associated software. What dif-

ferentiates Wincor Nixdorf as a provider of complete solu-

tions are the tailored IT consulting and planning services 

and the ability to integrate these into customer environ-

ments.  

24-HOUR SERVICES.

A key requirement of customers is to guarantee high avail-

ability (up-time) of their systems and solutions. Wincor 

Nixdorf meets this requirement with an extensive range of 

services along the value chain. 

Improving Availability. We monitor customer systems 

around the world 24 hours a day via online links from our 

21 customer centers. We offer traditional maintenance, 

 Tailored solutions producing cost and productivity benefits   Hardware, software and 

services combined perfectly   In Europe market leader in programmable ePos systems 

and No. 2 in ATMs, worldwide No. 3 in both markets   More and more outsourcing of 

entire branch processes to Wincor Nixdorf   Close to our customers, with subsidiaries 

in 31 countries   Expanding into neighboring sectors alongside banking and retail
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remote fault rectification, software and network manage-

ment and safeguard the security of our customers’ IT net-

works. In many countries, we are near our customers with 

technicians and supply over one million spare parts per year 

worldwide from our distribution (logistics) centers spread 

around the globe. Banks are outsourcing the entire opera-

tion of their ATM networks, servers and PCs to us. In so 

doing, they are entrusting us with their cash management 

processes, making us responsible for processes they regard 

as non-core activities. In turn, we reduce their costs and 

improve the availability of their systems. Our highly modern 

“eServices Platform” enables complex service processes to 

be conducted with greater efficiency and speed. All systems 

are interconnected, including those that provide the service 

from Wincor Nixdorf and its partners as well as the custom-

er’s systems equipment and applications in the head office 

locations and the branches and stores. Within this elec-

tronically connected systems environment, customer equip-

ment faults can be detected and classified automatical- 

ly. Following this process, our response is automatically 

initiated and the required service function, such as the 

Customer Care Center (service desk), spare parts logistics or 

service technicians are implemented.

CUSTOMER SEGMENTS AND THE SALES 

FUNCTION.

In its various areas of business, Wincor Nixdorf enjoys long-

standing relationships with well-known international cus-

tomers including 18 of the world’s 25 largest banks (based 

on market capitalization) and 24 of Europe’s 25 largest 

financial institutions. In retail, our customers include 17 of 

the world’s top 25 retailers and 19 of the top 25 European 

retailers (based on net sales revenue). Over the past years, 

we have been achieving our growth targets, which include 

expanding internationally, growing our in-house service 

capacity and software capability continuously and increas-

ing market share and profitability by significant margins. In 

Europe, we are the number two in ATMs and the market 

leader in programmable electronic point-of-sale systems. 

Worldwide we hold the number three position in each of 

these markets.

Closeness to the Customer: a Business Model. 

We sell our products and services primarily through our own 

sales organization in addition to sales and collaboration 

partners. Our customer-led business model is characterized 

by a high degree of proximity to the customer. We apply this 

model via our own subsidiaries in 31 countries and have a 

total market presence in more than 90 countries.
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BANKING.

In banking, we offer a broad range of products for cash-

based processes. These include solutions for integrating dif-

ferent sales channels (multichannel solutions) and different 

systems (multivendor solutions) within a uniform software 

architecture. 

Solutions for all Cash Movements. Wincor Nixdorf 

is one of the few providers of self-service and automation 

solutions for all activities in branch banking. Our portfolio 

ranges from ATMs with a wide variety of features to deposit 

machines and cash recycling systems, which use deposited 

cash for withdrawals.

 Our transaction terminals also allow banking customers 

to conduct a variety of transactions, including some stock 

market transactions. These systems are also being used 

increasingly by public sector authorities and large corpora-

tions in the form of kiosk terminals, which offer information 

on flexi-time credit or enable access to the Intranet. Other 

Wincor Nixdorf products include specialist account pass-

book printers and bank statement printers.

Multivendor is Key. Multivendor solutions are at the 

heart of our software offerings. With  ProClassic, we provide 

an open software architecture with which customers can 

run products from different vendors. Our ProClassic/Enter-

prise software platform enables banks to run their different 

types of terminal equipment and applications via a single 

uniform, server-based software architecture.  

RETAIL.

The store is the focus of our retail solutions. We offer retail-

ers checkout systems (ePOS) and associated software for 

their sales activities and IT solutions for automation and 

self-service use. Our portfolio includes self-checkout sys-

tems allowing consumers to pay for their own goods, reverse 

vending systems for returning bottles and cans, mobile 

data-recording equipment, kiosk systems, electronic adver-

tising displays and electronic shelf labels.

Checkout Systems and More. A key component of 

our product range is the scalable, modular “BEETLE” family 

of ePOS systems with their open system architecture based 

on PC technology. This product family includes electronic 

checkout systems and a variety of peripheral equipment 

such as printers, displays, card payment terminals and 

scanners.

International Availability. We offer the outlets of 

international retail businesses a comprehensive software 

portfolio consisting of both Microsoft and Linux-based 

operating systems. With this offering, we ensure that in-

store processes are fully integrated with retailers’ IT infra-

structures. Our software solutions can be “localized” in line 

with specific country requirements in order to meet, say, 

local fiscal regulations. Our “TP.net” software facilitates 

simple administration of software installed on ePOS systems 

and can be used with a variety of checkout concepts.
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EXPANSION INTO NEIGHBORING 

SECTORS.

Wincor Nixdorf’s extensive know-how acquired over many 

years in the banking and retail industries is in increasing 

demand in other sectors, such as post offices, lottery com-

panies, service stations and the catering businesses. We aim 

to convert this demand into further growth potential.

Know-how Transfer to Post Office Banks. The full-

coverage branch networks of postal service enterprises, 

similar to those of banks and retailers, offer Wincor Nixdorf 

an opportunity to take customer processes that lend them-

selves to the self-service model, automate them and migrate 

them from the counter to self-service systems. We offer 

self-service systems such as ATMs with added functionality, 

such as the capability to offer postage stamps and weigh of 

packages. In the area of counter systems, we offer spe-

cially adapted ePOS systems and peripherals such as scan-

ners and weighing scales.

Solutions for Lotteries, Service Stations and 

Hospitality Chains. The Wincor Nixdorf portfolio in- 

cludes complete in-store solutions for service stations, 

terminals for lottery sales outlets and ePOS systems for 

catering businesses. Many oil companies now use sophisti-

cated ePOS systems, running software such as our “NAMOS 

compact,” which can be used to monitor pumps and control 

carwash equipment. For lottery companies, we offer a mod-

ular family of products such as sales terminals and software 

components to meet the widest possible variety of require-

ments around the world from lottery chains in Germany to 

gaming companies in Asia. As with hospitality products for 

canteens, hotels, pubs, restaurants and leisure parks, self-

service terminals are now widely used in the lottery sector, 

allowing players to enter their numbers or waiters to type 

in table orders, as the case may be. The products offered to 

these sectors are mainly based on our BEETLE family of ePOS 

products used in the retail industry. 
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CONTINUING ALONG THE PATH OF SUSTAINED GROWTH.

We are pursuing a clear growth strategy. It guides us in our 

daily activities and serves as a yardstick to measure the qual-

ity of our performance. Consistent implementation of this 

strategy has enabled us to improve our market position and 

our business performance continuously in recent years. This 

path of profitable growth is one we intend to continue.

GROWING OUR CORE BUSINESS AND 

CORE COMPETENCIES.

Serving the branch-based business operations of banks and 

retailers is at the heart of what we do. Our strength lies in 

combining hardware, software and services to create com-

plete solutions, which make branch and store-based busi-

ness processes truly leading-edge. All our solutions, which 

are based on open standards, can be integrated easily into 

customers’ existing IT environments.  

Our Portfolio. Our products comprise self-service termi-

nals, automation solutions and electronic checkout systems 

(ePOS). In developing innovative products, we apply our 

technological capabilities in core disciplines such as mech-

atronics and image recognition. Our latest innovations 

include the check and cash deposit module (CCDM) for 

accepting and processing checks and cash, and self-check-

out systems, which allow customers to check out their own 

purchases at supermarkets. Thanks to an effective and effi-

cient combination of hardware, software and services, our 

cash management solution automates the entire cash cir-

culation processes of stores and bank branches, thus saving 

time and reducing costs.

 Core business still our focus: expanding our range of products, software and services   

 Expanding into attractive supplementary markets   Growing our solutions and services 

business as an integral part of our solutions offering   Continued growth of service 

resources and infrastructure   Global expansion by accompanying customers into new 

markets, tapping into growth regions and our global production model
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We aim to grow our solutions and services business. Long 

term, our goal is to generate around 50 % of net sales rev-

enue from solutions and services. A key enabler will be our 

solutions development work, for example in the area of 

application software. Our ProClassic/Enterprise software 

architecture platform for unifying different sales channels 

in retail banking and our “TP.net” in-store software for 

merging the various business processes in the retail sector 

will also play an important role.

 Services are now a major revenue generator in our non-

product business area, having become an integral part of 

our offerings to improve business processes. In fact, they 

have gained such a successful foothold in the market that 

we are now winning service-only contracts independently 

of product deals. A key enabler of success in this business 

is the ability to manage not only our systems but also those 

of other manufacturers. To drive the business still further, 

we are expanding our international service delivery resourc-

es and customer care infrastructures as well as broadening 

and upgrading our offerings. 

WORLDWIDE BUSINESS EXPANSION.

In recent years, Wincor Nixdorf has grown strongly abroad, 

especially in Europe, and has emerged as an international 

provider of integrated solutions. We intend to further 

improve our global market position.

Global Expansion. We continue to increase our business 

with existing international customers, accompanying them 

as they expand into new markets. At the same time, we are 

striving to win new customers operating locally in high 

growth regions. To this end, we are continuously expanding 

our network of subsidiaries. Under our Group-wide “Road 

to the Top” program, we are guided by “best practice” exam-

ples for bundling and applying our strengths even more 

effectively within individual countries. 

 A key component of our worldwide expansion is our 

global manufacturing model. By operating local production 

facilities, especially in high growth regions, we are able to 

be close to our customers and can thus meet their require-

ments more quickly and cost-effectively. Our application-

related development activities also help us meet customers’ 

specific regional requirements.  

 We are tapping into further growth potential through 

our services business, which we are strengthening with an 

extensive service delivery network. This network is now 

established in Europe, and we are currently rolling it out in 

Asia and the Americas. 
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at the opening of a 
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TAPPING INTO NEW GROWTH 

POTENTIAL.

We are increasingly applying our core competencies in 

branch and store-based business processes in banking and 

retail to other sectors. In so doing, we are expanding into 

attractive supplementary markets, which include operators 

of lottery, service station and hospitality chains as well as 

postal service companies, which operate among some of the 

world’s largest branch networks. This expansion comple-

ments our core retail and banking business. 

Reverse Vending Systems. A further area of growth 

is the market for reverse vending systems, which handle 

returned bottles and cans. These systems round off our 

range of retail automation and self-service solutions and, 

at the same time, broaden our technology and capability 

base in the area of image recognition.

Outsourcing. In fiscal 2004/2005, we succeeded in win-

ning more large outsourcing orders for our branch business. 

Our expert knowledge of business processes in branch-

based operations and our integrated service offering make 

us a strong outsourcing partner. By outsourcing select oper-

ations to Wincor Nixdorf, customers are able to concentrate 

on their core competencies and, at the same time, achieve 

levels of cost for their branch IT operations in line with 

market levels.
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DEVELOP ONCE, USE OFTEN.

Banks and retailers face many of the same challenges  

globalization, fierce competition and growing cost pressure 

that require similar action. Both sectors are rationalizing 

processes and procedures and optimizing their customer 

interfaces. Wincor Nixdorf is assisting this process by pro-

viding innovative products, solutions and IT services that 

can be used to change business processes and entire ad- 

ministrative functions. In addition, banks and retailers are 

increasingly meeting the requirements of the future with 

processes that, technologically, are becoming more and 

more similar. For us, this convergence is creating opportuni-

ties in a wide variety of areas in which we have excellent 

technological capabilities, such as self-service, cash depos-

it and recycling solutions as well as net-centric software 

architectures.

Innovation Geared to Customer Processes. We 

gear our innovation strategy to our customers’ business 

processes and, in our research and development efforts, are 

moving in several innovative directions (within controlled 

parameters) to ensure continuous ongoing development of 

our customers’ processes.

Intelligent Deposit. One key area of innovation is our 

ongoing development work on intelligent deposits. Exam-

ples include intelligent cash and check deposits and auto-

mated handling of returns of bottles and cans for retailers. 

Our banking solution verifies cash and checks for authentic-

ity using the latest image-processing technology, which 

enables automation of the entire account-entry process and 

thus eliminates the need for further manual processing of 

cash and checks. 

 700 employees developing hardware, software and services   Everything based around 

customer processes   Intelligent deposit and withdrawal capability and automation of 

entire transaction processes   Net-centric software   New solutions for monitoring and 

running installed solutions   Cash management and cash recycling functionality aiming 

for closed-loop cash cycles   Intelligent security technology for hardware and software

I n n o v a t i o n
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Net-centric Software. With net-centric software, we 

aim to help our customers in banking and retail organiza-

tions further reduce their costs over entire installed life-

times (total cost of ownership). Under this approach, the 

entire software required for operating terminals is no long-

er installed on the ATMs or ePOS systems, but rather on a 

central server. The result: Lower costs for software distribu-

tion and maintenance. Additional functions can be added 

to net-centric software, enabling it to be deployed in other 

industries as well, such as postal service organizations and 

service stations.  

Monitoring and Control of Customer Systems. 

Another key innovative direction are solutions for monitor-

ing and controlling systems at our customers’ premises. As 

a service business, we offer these solutions to achieve the 

best possible overview of the processes in retail and banking 

environments and to show the operational status of all 

systems on the networks at any time. For instance, our solu-

tions manage and control product platforms using specific 

diagnostic functions, report on the operating status of 

equipment and monitor complete business processes with-

in multivendor networks. They can even take over full oper-

ational management under an outsourcing model.

Cash Management. In the area of cash management, 

we are optimizing the cash cycle for our customers and, 

wherever possible, streamlining the process from the outset 

with ATMs equipped with cash recycling functionality. This 

applies to retail outlets and bank branches alike. We are also 

developing software solutions using algorithm-based opti-

mization models that are able to pinpoint ideal replenish-

ment intervals for ATMs and automated teller safes. In this 

way, we lower our customers’ cash logistics costs, without 

compromising availability, and reduce the amount of inter-

est expenses. Long-term, we intend to couple new hardware 

and software solutions as well as intelligent IT services to 

develop a cross-industry cash management model for a  

new type of cash circulation that is as efficient, local and 

demand-led as possible. We refer to this development as 

“closed-loop” cash cycles.  
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Security. Security is an issue of major importance to all 

our customers. As a result, we are working to pull together 

new, innovative base technologies in an intelligent way. Our 

aim is to further improve existing concepts such as the 

distribution of electronic keys for optimizing cash logistics, 

anti-virus protection for IT networks, secure data commu-

nications and anti-fraud protection for our systems and 

solutions, and to develop new security products as well. 

Cross-industry Management Control. All the inno-

vative directions that we have described act as guiding 

principles for cross-industry management control of the 

innovation process and platform design. We separate oper-

ational development work for our banking and retail seg-

ments to achieve the best possible industry focus. It has 

been our tradition to involve customers and suppliers close-

ly in the development process from the start.

Around 700 Development Employees. At our seven 

development locations in Germany, Burgdorf (Switzerland), 

Singapore, Jakarta, Shanghai and Boston, approximately 

700 employees are working to implement this development 

strategy. Our core competencies are mechatronics, embed-

ded software, platform software and application software, 

as well as image recognition. We also generate valuable 

expertise from our fundamental research activities under-

taken with technology leaders with whom we engage in 

goal-based partnerships.

	 We have included all R&D activities in our Group-wide 

effort to reduce production costs. The purchasing team 

works with suppliers to provide transparency of their up- 

stream processes, thereby identifying the best production 

options and, in turn, achieving further improvement in our 

competitive position.

I n n o v a t i o n
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CAPABILITY, COMMITMENT AND RESPONSIBILITY.

Only those who act with social and ecological responsibil-

ity can enjoy long-term business success. Wincor Nixdorf is 

guided by this key principle of strategic sustainability, dem-

onstrating that the interests of shareholders, employees and 

the Company need not oppose each other.

 Our goal is to unite the interests of ecology and society 

with our long-term business objectives. Keenly aware of this 

responsibility, we are continuing to step up our efforts 

toward sustainable development. As an international busi-

ness, we observe the local laws and regulations in the dif-

ferent countries and regions in which we operate. We also 

comply with all relevant regulations and human rights. 

International labor law treaties are the basic tenets on 

which we base our actions.

FOCUS ON ENVIRONMENTALLY

RESPONSIBLE ACTION.

As part of our strategy to achieve sustained growth in 

products and, increasingly, in services, we pursue a con-

sistent environmental protection policy. Environmentally 

responsible action is at the heart of all our business 

activities.

Environment Management System Extended. 

Our environmental performance is monitored by an envi-

ronment management system. This system, audited and 

approved to DIN EN ISO 14001 by the German Management 

System Certification Company, ensures that we consist-

ently implement our environmental policy.

Compliance with Statutory Environmental Pro-

tection Regulations. For some time, a key aspect of our 

environmental activities has been the implementation of 

the European directives regulating the return and disposal 

 Equal priority given to shareholders, employees and society   Certified environment 

management system   Sustainability across the entire product life cycle   Wide range 

of professional training and development programs for employees   Disability-friendly 

product design   Collaborations with academic institutions   Research projects with 

the Fraunhofer Institute
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of waste electrical and electronic equipment (WEEE) and 

the restricted use of certain environmentally hazardous 

substances in new electronic equipment (RoHS). Suitable 

actions, such as product re-designs, are in hand to ensure 

these are implemented. In so doing, we are making a major 

contribution to the environment.

Sustainable Products. Our ecological responsibility 

applies not only to the production process, but also to the 

entire life cycles of our products from development and 

production to deployment and, ultimately, recycling. At the 

early development stage, we ensure that our products have 

long life cycles. In the manufacturing process, we avoid the 

use of materials and substances that can damage the envi-

ronment. We are prudent in our use of resources by striving 

to reduce and reuse as many materials as possible. 

PEOPLE AT WINCOR NIXDORF.

Around 7,000 employees support our business on all conti-

nents. They are, so to speak, the face of Wincor Nixdorf to 

customers and partners. The sum total of their individual 

performance forms the basis for our business success. For 

that reason, we regard the development and growth of our 

employees as a key investment in our future. 

High Emphasis on Professional Training. Training 

of young people has traditionally been a high priority at 

Wincor Nixdorf. Alongside the social obligation of securing 

high-quality training places for young people, we also need 

to cover our own requirements for highly trained people 

with specialist skills. After finishing their training success-

fully, all our apprentice trainees are offered starts to their 

careers at Wincor Nixdorf. In addition to apprentices in the 

engineering and technical professions, we train people in  

IT and administrative functions. Moreover, Wincor Nixdorf 

assists dual-course students in technical and business man-

agement disciplines with grants.

Developing Potential. Only attractive employers draw 

the best people. For this reason, we have a corporate culture 

that fosters experience, knowledge and creativity. We sup-

port the ongoing personal and professional development of 

individual staff members. For instance, we have expanded 

internationally our “Young Professionals” development 

program, which was introduced successfully last year. The 

program helps prepare staff over a period of three years for 

management positions that will become available across 

the Group in the medium term. 

 In the “Peer Group” program, employees have the oppor-

tunity to develop strategic knowledge and capabilities 

together with colleagues from other countries and other 

parts of the Company.

 In order to increase the performance of our employees 

and strengthen their identification with the Company, we 

offer performance-related pay to reward them for their role 

in our business success. 

I n n o v a t i o n     
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Creative Ideas. Through creative ideas, our employees 

also make an additional, concrete contribution to improving 

the performance and thus competitiveness of the Company. 

In the fiscal year, nearly 900 suggestions were submitted in 

Germany alone.  

Many Different Opportunities to Acquire and 

Exchange Knowledge. A key component of Wincor 

Nixdorf’s success is in-depth communication between man-

agement and employees, aided by regular encounters. In 

addition to internal communication, continuous in-depth 

customer contact is a major priority. Once a year, we hold 

larger individual events, which have meanwhile established 

themselves as important platforms for our customers to 

share knowledge and experience. The events include the 

international “Wincor World” exhibition, the “International 

Management Seminar” (IMS) and banking industry confer-

ences such as the top-level International Retail Banking 

Conference, which we sponsor jointly with the German 

financial newspaper “Börsen-Zeitung.”

New Learning Concept Introduced. We provide both 

professional and on-the-job training to expand the collec-

tive expert knowledge of our employees and advance their 

development opportunities. To improve our development 

training, we introduced an “eTraining” program in the fiscal 

year. With this initiative, participants from all countries 

come together in a virtual group and take part in online 

events such as training courses and conferences, which give 

them an opportunity to share knowledge as well as spe-

cific information and documents. As for the key benefits of 

this new program, training events become part of daily work 

routines, and more employees can be reached, and the com-

pany can reduce costs.
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SOCIAL RESPONSIBILITY.

To be successful, Wincor Nixdorf must cultivate relation-

ships of trust with its employees and partners. We therefore 

strive at all locations to be a reliable partner and an attrac-

tive employer committed to our social responsibility. This 

responsibility also includes maintaining a dialog with uni-

versities, academic and research institutions. We are equal-

ly involved with socially disadvantaged groups in society, 

trying to apply the right solutions to make our products 

accessible to them.

Design for the Disabled. When designing products and 

systems, we ensure that they are both functional and suit-

able for the disabled. With our technology, disabled people 

are able to manage their banking tasks independently 

thanks to ergonomically designed keys and controls, voice-

driven menu controls, large-sized numeric keys with special 

embossed characters and ATMs that can be used from a 

wheelchair. In this area we also work with organizations like 

the German Society for the Blind and Visually Impaired 

(DBSV) and take care to comply with international stan-

dards including ergonomics and other design issues.

Collaborations with Academic Institutions. We 

support academics and scientists with a variety of initia-

tives and projects. Together with universities and colleges, 

we are conducting studies on issues such as “The Outlet of 

the Future.” Moreover, we ensure access to the latest knowl-

edge and findings in specific areas of work by awarding 

dissertation places, student grants and work placement 

schemes and by engaging in direct interaction with the 

academic and scientific community. We provide selected 

institutions with hardware and software and also send 

experts to the various faculties to give lectures and semi-

nars. In the fiscal year under review, we launched an exten-

sive research project on “The Future of Banking” in conjunc-

tion with the Fraunhofer Institute. We are also working with 

the Fraunhofer Institute on new technologies aimed at 

increasing the security of ATM usage for consumers and our 

customers.

I n n o v a t i o n     

S u s t a i n a b i l i t y

    M a n a g e m e n t  R e p o r t     C o n s o l i d a t e d  A c c o u n t s     N o t e s  t o  t h e  A c c o u n t s     F u r t h e r  I n f o r m a t i o n



122

foreign subsidiaries.

Austria
Wincor Nixdorf GmbH
Guglgasse 7–9
1030 Vienna
Phone +43 1 74 33 03 00
Fax +43 1 74 33 03 02 20

Belgium
Wincor Nixdorf S.A./N.V.
Ikaros Park
Ikaroslaan 45
1930 Zaventem
Phone +32 27 12 94 60
Fax +32 27 12 94 99

Brazil
Wincor Nixdorf
Soluções em Technologia
da Informação Ltda.
Avenida Guido Caloi 1935
Terreo Bloco C
05802-140 - São Paulo -
SP - Brazil
Phone +55 11 55 16 13 32
Fax +55 11 55 16 13 31

China
Wincor Nixdorf
Retail & Banking Systems
(Shanghai) Ltd.
Part A Block 45
No. 299, FuTeZhong Road
WaiGaoqiao Free Trade Zone
200131 Shanghai
Phone +86 21 50 46 20 68
Fax +86 21 50 46 16 25

Czech. Rep.
Wincor Nixdorf s.r.o.
Evropska 33 a
16000 Prague 6
Phone +420 2 33 03 41 10
Fax +420 2 33 03 41 19

Denmark
Wincor Nixdorf A/S
Tempovej 14
2750 Ballerup
Phone +45 44 77 89 10
Fax +45 44 77 89 22

Finland
Wincor Nixdorf Oy
Nuijalantie 13
02630 Espoo
Phone +358 2 07 52 05 20
Fax +358 2 07 52 05 02

France
Wincor Nixdorf S.A.
Immeuble le Capitole
55, Avenue des
Champs Pierreux
92012 Nanterre Cedex
Phone +33 1 46 69 78 78
Fax +33 1 46 69 78 99

Wincor Nixdorf
Systèmes Bancaires S.A.S
10 rue du fort de Saint-Cyr
78180 Montigny le Bretonneux
Phone +33 1 30 14 95 00
Fax +33 1 30 14 95 10

Greece
Wincor Nixdorf
Information Systems S.A.
14th km, Athens –
Lamia Nat. Road
Zip Code 14564
P.O. Box. 51399-Kifisia
Phone +30 21 06 24 08 00
Fax +30 21 06 24 09 00

Hong Kong
Wincor Nixdorf
(Hong Kong) Ltd.
Unit 01-02,
40/F China
Resources Building
26 Harbour Road
Wan Chai
Phone +852 28 04 10 89
Fax +852 29 05 10 99

Hungary
Wincor Nixdorf Kft.
Kunigunda útja 58
1037 Budapest
Phone +36 14 30 25 50
Fax +36 14 30 25 60

Indonesia
Pt. Wincor Nixdorf
Graha Mampang 4th floor
Graha Mampang Building
Jalan Mampang Prapatan
Raya No. 100
Jakarta Selatan 12760
Phone +62 21 79 17 83 00
Fax +62 21 79 17 83 33

Ireland
Wincor Nixdorf Ltd.
2015–2016 Orchard Avenue
Citywest Business Campus
Dublin, 24
Phone +353 14 66 09 60
Fax +353 16 30 92 09

Italy
Wincor Nixdorf s.r.l.
Via Darwin 20–22
20143 Milan
Phone +39 02 83 13 61
Fax +39 02 83 13 68 35

Korea
Wincor Nixdorf Ltd.
7th Fl. Bookook
Securities Bldg.
34–2 Yoido-dong
Yeoungdeungpo-ku
Seoul 150 995
Phone +82 27 87 15 00
Fax +82 27 87 15 99

Malaysia
Wincor Nixdorf (M) Sdn Bhd
Suites E-13A-20,
Plaza Mont' Kiara
No. 2 Jalan Kiara
50480 Kuala Lumpur
Phone +60 3 62 04 60 00
Fax +60 3 62 01 96 99

Mexico
Wincor Nixdorf S.A. de C.V.
Av. Mariano Escobedo
No. 510 Piso 12
Colonia Anzures
C.P. 11590 Mexico City
Phone +52 55 50 91 25 43
Fax +52 55 50 91 25 10

Morocco
Wincor Nixdorf S.A.
226, Boulevard Zerktouni
20000 Casablanca
Phone +212 22 49 09 09
Fax +212 22 47 10 72

Netherlands
Wincor Nixdorf B.V.
Binckhorstlaan 287A
2516 BC The Hague
Phone +31 7 03 49 59 59
Fax +31 7 03 49 59 99

Norway
Wincor Nixdorf A/S
Strømsveien 102
0663 Oslo
Phone +47 23 05 26 00
Fax +47 23 05 26 01

Poland
Wincor Nixdorf Sp. z o.o.
ul. Popularna 82
02-226 Warsaw
Phone +48 2 25 72 42 00
Fax +48 2 25 72 42 09

Portugal
Wincor Nixdorf Lda.
Edifício Prime
Av. Quinta Grande, 53 –
piso 5 – fracção A
Alfragide
2614-521 Amadora
Phone +351 2 10 06 90 50
Fax +351 2 10 06 90 80

Singapore
Wincor Nixdorf Pte Ltd.
2 Kallang Sector
Singapore 349277
Phone +65 67 47 38 28
Fax +65 67 47 15 77

Slovakia
Wincor Nixdorf s.r.o.
Vajnorská 98/D
83104 Bratislava
Phone +421 2 49 25 81 11
Fax +421 2 49 25 82 11

To  S h a r e h o l d e r s     S t o c k     C o r p o r a t e  G o v e r n a n c e     B o a r d  o f  D i r e c t o r s     S u p e r v i s o r y  B o a r d  R e p o r t     C o m p a n y  P r o f i l e     S t r a t e g y
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Spain
Wincor Nixdorf S.L.
Valportillo Primera, 11
Polígono Industrial Alcoben-
das
28108 Alcobendas – Madrid
Phone +34 9 14 84 38 00
Fax +34 9 14 84 38 83

Sweden
Wincor Nixdorf AB
Anderstorpsvägen 12
Box 53
17174 Solna
Phone +46 84 70 09 00
Fax +46 84 70 09 99

Switzerland
Wincor Nixdorf AG
Stationsstrasse 5
8306 Brüttisellen
Phone +41 4 48 35 34 00
Fax +41 4 48 35 35 00

BEB Industrie-Elektronik AG
Progressastrasse 31
3414 Oberburg
Phone +41 3 44 20 88 33
Fax +41 3 44 20 88 39

Taiwan
Wincor Nixdorf Ltd.
9th Floor,
No. 496 Ruei-Guang Road
Nei-Hu District
Taipei 114
Phone +886 2 87 98 11 68
Fax +886 2 87 98 11 58

Turkey
Wincor Nixdorf
Bilgisayar Sistemleri A.S.
Kosuyolu Mahallesi
Cenap Sahabettin Sok. No. 43
81020 Kadikoy-Istanbul
Phone +90 21 65 45 18 38
Fax +90 21 65 45 18 30

United Kingdom
Wincor Nixdorf Ltd.
Alba House
Mulberry Business Park
Fishponds Road
Wokingham
Berkshire RG41 2GY
Phone +44 11 89 36 50 00
Fax +44 11 89 36 50 71

Datalect Group Ltd.
Perivale Business Centre
12 Aintree Road
Perivale
Greenford
Middlesex UB6 7LA
Phone +44 20 89 97 44 04
Fax +44 20 89 91 25 58

USA
Wincor Nixdorf Inc.
2400 Grand Avenue Parkway
Suite 103
78728 Austin, Texas
Phone +1 51 22 52 56 22
Fax +1 51 22 52 56 99

Venezuela
Wincor Nixdorf C.A.
Av. Paseo Colón
Edificio Polar Torre Oeste, Piso 13
Plaza Venezuela, Los Caobos
Caracas 1050-A
P.O. Box 60167
Phone +58 21 27 94 18 18 ext. 89 00
Fax +58 21 27 94 18 18 ext. 89 02

I n n o v a t i o n     S u s t a i n a b i l i t y     M a n a g e m e n t  R e p o r t     C o n s o l i d a t e d  A c c o u n t s     N o t e s  t o  t h e  A c c o u n t s     

F u r t h e r  I n f o r m a t i o n




