


Kontanten AB
C Company: Founded in 2003 in Stockholm, Sweden
C Customers: Major retailers in the country, including 

Reitan Servicehandel, which has the Swedish franchise 
for the 7-Eleven convenience stores, and the Statoil 
gas station company.

C ATM network: Around 250 terminals in operation. 
The goal is to have 1,000 ATMs up and running by the 
end of 2009. 

C Technology: Wincor Nixdorf provides both hardware 
and software and also manages Kontanten’s entire ATM 
network, installing, monitoring and maintaining all terminals
as well as providing additional services such as cash 
optimization. The two companies are working together 
to deploy the ProSales solution, which enables advertising 
on ATM screens.
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Kontanten’s marketing director. Severgardh is
also quick to stress another interesting feature
of the local advertising format; namely, the
option of disseminating campaigns either on
a single ATM, a group of systems or via the
entire network.

Since the beginning of the year, Kontan-
ten has billed customers for advertising 
services on the basis of a cost-per-thousand
(CPT) price model – in the same way a 
media company bills its customers – and now
plans to commission independent market re-
searchers to measure their success. “Several
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retailers have confirmed that sales of the
products we advertise have risen by 10 per-
cent in the retail stores depending 
on products or services,” Severgardh says.
Kontanten launched its first personalized
campaigns in May of this year. One example
is Maestro cardholders, a group consisting
largely of younger consumers in Sweden;
they now receive offers created especially for
them.

ProSales Marketing enables companies to
address their customers directly on self-ser-
vice systems. Graphically designed advertis-

ing messages can be distributed quickly and
easily to ATMs or transaction terminals. Be-
cause the ads are only displayed during brief
wait times when customers are not distracted
by other media, they guarantee maximum at-
tention. ProSales Marketing is easily integrat-
ed into existing customer relationship man-
agement (CRM) solutions via open interfaces,
paving the way for functions such as person-
alized advertising and product offers. Other
options for interactive processes on self-ser-
vice systems include appointment-making
and the administration of surveys. C

Patrik Severgardh, Kontanten’s marketing director: “Individual ads will

normally be displayed for five seconds – long enough to be perceived by

consumers, but not long enough for users to find them boring.”
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